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With the spread of the Internet, the role of libraries has relatively diminished, and the search for a 
new library image has begun. In order to build a new library, there is an increase in libraries that can 
focus on marketing and branding, considering that it is effective to apply existing methods to library 
management. This research focus on brand strategy and aim to consider the model suitable for the 
library. The method of the research is as follows. First, select a branding model as a standard, and 
based on that model, a library that has stated that it has carried out branding and a library that has not 
said that it has carried out branding, but it has a reputation for having made advanced attempts. 
Investigate the library. Based on the obtained results, we analyze two libraries and consider whether 
the selected branding model is suitable as a library branding model. 
キーワード: ブランド, 図書館ブランディング, 約束価値, コアエレメント, タッチポイント 
Brand, Library branding, promised value, core element, touch point
































































































































































































































情報知識学会誌　2019 Vol. 29, No. 2
- 132 -
 







































































































の図書館. 2013, no.4 40, p.14­22.  
[2] 平野雅彦. ブランディングと図書館―デ
ザインにおける可能性とそのヒント. 専門図
書館.  2012, no.2 53, p.2­7.  
[3] 柴田佳寿江, 峰澄子. 三重大学附属図書
館のブランド化戦略­­広報誌のリニューア
ルを中心に. 大学の図書館. 200 8, vol.27, 
no.9 , p. 183­185.  
[4] 電通.ブランドコンサルティング/CI ・VI. 
htt p: //ww .dents u. co.jp /busin ess/market
i ng/consulti ng.h tml.  (参照 2019­04­15) 
[5] 博報堂コンサルティング. BRANDING 
GROWTH.http: //ww .hakuhodo­consult in g. c
o.j p/service /brandin g­growth/  (参照 
2019­04­15)  
[6] Interbrand.サービス ・インターブランド. 
htt ps:/ /www.in te rbrandjapan.c om/ja /serv
i ce/servi ce. html (参照 2019­04­15) 
[7] Landor.アジャイルブランドの創造. 
htt ps:/ /l andor.c om/j a/about (参照 
2019­04­15)  
[8] GRAMCO. グラムコのブランディング.  
htt ps:/ /www.gramco.c o.j p/brand/23.html 
(参照  2019­04­15)  
[ 9] アクサムリピンコット.  アプロ ーチ.  
http s:/ /www.axh umlippi ncott.c om/appr
oach/ (参照 2019­04­15) 
情報知識学会誌　2019 Vol. 29, No. 2
- 134 -
